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Acme 77
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AdWords 144
Agilent 97,101

Air France 32
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AMD 38, 134, 289
American Banker 238
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115

Andersen Consulting 19, 290
AOL 2,9

AOL Time Warner 221
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Apple 1, 8,97,233,321
Arbor 177
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Ashok Leyland 268
Aston Martin 75
Atari 233
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B.U.T. 177

Bank of America 146
Barrierta 33, 85

BASF 97, 283

Bayer 246

Bayer Chemicals 246
BBDO 97

Bell & Gossett 85
BenQ 40, 315
Bloomberg 3, 317
BlueScope Steel 268
BMW 42, 48, 87
Boeing 2,27, 31, 145
Bombardier 58, 318
Bosch 48, 50, 79, 87, 128, 133, 315
British Airways 96, 145
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Caliber System Inc. 211
Canon 125

Caterpillar 16, 17,18, 50, 52, 59,
72,96,101, 124, 126, 127, 145,
179, 317, 318, 321

Cemex 208, 224-32
Cemex Aridos 230
Cemex Hormigon 230
Cemex Morteros 230
Cemex Way 225, 230
Ceran 281, 282
Cessna 59

Change for Good 145
Chevrolet 98

Chevy Nova 98

Chinese Academy of Science
250, 251

Chiquita 133

Cisco 2,112,114, 148
Citibank 81, 82

Coca Cola 134
Commodore 233
Compaq 233
Construrama 229
Corfam 181

Covad 77,120
Covisint 112
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D

Daewoo 98
Daimler 50

DaimlerChrysler 18, 42, 48, 76,
87,179

DEC 97

Del Monte 133

Dell 2, 68,79, 238

Detroit Diesel 172
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Deutsche Post 119
Deutsche Telekom 96
DHL 97,119, 130, 321
Discover Dean Witter 75
Disney 134

Dodge 179

Dolby 130, 135

Dole 133

Domino’s Pizza 105
Dow Chemical 83
Draeger 172

Dreamliner 2, 31
DucatiMotor 87

DuPont 145, 146, 181, 182

DuPont - The miracle of science
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E

E.ON 282

EADS 18, 27,97,145
EFQM 145

EMC 238

Emerson 101
Emirates Airlines 27
Enduring Passion 170
Enron 98
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Enteron 98

Erco 86

ERCO 77
Ernst&Young 50
eServers 78
EvoBus 87
Exxon 97

F

Falcon 58
FAW 313
FDX Corp. 211

FedEx 2,50, 72,103,117, 145,
177, 208, 209-15, 210, 317, 318,
321

FedEx Corporation 211
FedEx Kinko's 212
Fengxing 252, 254
Festool 77

First to Fly 31

Fischer Automotive Systems 87
Fly Higher 116

Flygt 85

Ford X, 2,42,75,79, 267
Ford Ka 75

Freightliner 43,179
Fuso 179

G

Galanz Group 307

GE 21, 97,101, 145,179, 188, 192,
246, 322

General Electric 2, 18, 50, 52, 96,
124,145, 318

General Motors 42, 50, 318
GF Georg Fischer 87
Gilfillan 85

Goodyear 50

Google 144

Gore-Tex 130, 133

Goulds Pumps 85
Grainger.com 51

Gucci 86

Gyunggi-do 223

H

Haier 303, 304, 305, 306, 307, 309
Hannover Fair 116

Harley Davidson 1

Hazet Tools 317

Herman Miller, Inc. 314

Hilti 318

Hitachi Metals 125

Hoechst 98

Hotemp 33, 85

Houston Natural Gas 98

HP 2,8,50,78,79,97,101, 103,
124, 145, 233

HSBC 53, 81, 82,97,102, 124,171
Hwasung 223

I

LD. 317

IBM 2,8, 34, 39, 41, 50, 52, 58, 59,
68,77,78,79,96,97,100, 124,
145,159,179, 188, 192, 208,
232-38, 318, 322
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Ikea 1
iMac 137
Inc. magazine 238

Infineon Technologies 133

Intel 2,38, 51, 52,77,79,114, 121,
124, 133, 135, 288, 289

Intel Inside 137, 282
Inter North 98

Interbrand 124, 137, 215, 224,
232,245, 288

International Business Machines
96

Isoflex 33, 85
ITT Industries 85

J

Jaguar 75

Jiefang 313

Joe Gibbs Racing 214
John Deere 96, 177, 317

K

Keiper-Recaro 133
Kendrion N.V. 179
Klueber Lubrication 33, 85
Kodak 101

Kohlberg Kravis Roberts (KKR)
19

Komatsu 52
Kraft Foods 190

L

LIR. 177
Land Rover 75

Landor Associates 19, 292
Lanxess 97, 208, 246-49
Lapp Cable 116

Lear Jet 58

Legend 305

Lenovo 179, 208, 237, 303
Liebherr 305

Lincoln 75

Lucent Technologies 221
Lufthansa Airlines 27
Lycra 130,133

M

Magna International 42

Magna Steyr 42

Mabhler AGS 144

Makrolon 133

MAN 18

Marketing Centrum Muenster
(MCM) 8

Marquardt 87

Marriott International 188

Mars 84

Maruti 267

Master Yachting 117

Mazda 75

MBE 198

MBtech 76

McDonalds 134

McGraw-Hill 120

McKinsey 43, 46

McKinsey&Company 8

MCM 43, 46
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Mercedes-Benz 43, 76, 159, 160,

169, 179
Merck 146
Mercury 75
Miba 87
Michelin 103, 104
Microban 130

Microsoft 2,79,114, 124, 145,
159, 233, 318

Mittal 269

Morgan Stanley 75, 124
Motorola 128, 224

MP3 219

MTU Friedrichshafen 18,19
MTU Munich 18

N

Napster 219

Nascar 214

NEC 97

NewCo 246

Nicholas 177

Nike 287,317

Nippon Steel 261

Nokia 1,124, 160

NOL 36

Northwestern University 182
Novartis 124

Novell 101

Nucor 6, 261
NutraSweet 130, 133, 135
Nylon 133, 181

O

O&M 234, 237

Oklahoma Steel & Wire 175
On Demand 236

One Siemens 239, 240, 241
Oracle 2,97,114, 124
Osborne 233

Oshkosh 179

P

P&O Nedlloyd 37
Penske 104

Penske Racing 104
Pentium 51
PepsiCo 287
Philips 102, 315, 317
Pierburg 87

Pitney Bowes 129
Porsche Consulting 87
Posco 261

Pratt & Whitney 18

R

Rackspace web hosting 177
RCA 311

Recaro 87

Reuters 124

RMC 225

Rolex 86

Rolls-Royce 18, 86

Ross 177

Royal Mail 130
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Saatchi and Saatchi 59
Saint-Gobain 50
Samsung 208, 215-24, 289
Sanyo Corporation 308

SAP 2,41,45,79,97,114, 124,
176

Schott 281, 282
S-Class 169

Scott & White Healthcare System
239, 245

Scott Bedbury 287

Severstal 261

SGL Carbon Graphite 172

Shell 179

Shimano 53, 130, 133
Shipbuilding for Tomorrow 313
SI- 279

Siemens 2, 40, 50, 79, 83, 96, 124,
208, 239-46, 315

Siemens Automation Systems
279

Signity 138

Silicon Valley 288
Singapore Airlines 27,31, 79
Six Sigma 128

Smart 87

Smart Power 318

SMS 239

Soarian 245

Software Evangelist 237
Sony 68, 289

SPX Corporation 48

Staburags 33, 85
Stainmaster 130
Starbucks 1, 287, 321
Starbucks Frappuccino 287
Sterling 179
Styrofoam 83

Sun 238

Sun Microsystems 78
Sunkist 133

Super Bowl 293
SupplyOn 112
Swareflex 138
Swarovski 77,138, 140
Swarovski Optik 138
Synergy 278

T

Tandy 233

Tata Agrico 57, 264, 267

Tata Bearings 57, 264

Tata Pipes 264

Tata Shaktee 57, 264

Tata Steel 57, 208, 261-69, 322
Tata Steelium 57, 264

Tata Tiscon 57, 264, 267

Tata Wiron 57, 264

TCL 303, 305, 309, 310, 311, 312
TCL International Holdings 310
TechnoBrands 168

Techron 130, 133

Techtronic Industries Co. Ltd.
309

Teflon 130, 133, 135, 181



Company and Brand Index 349

Telco 267, 268 Vv
Tetra Pak 50

The Body Shop 145

The Man in the Chair 120
The UPS Store 198

Varta 48
Vencemos 231
Volvo 43,75

VW 48, 87
ThinkPad 78
Thomson 311 \4
Time Warner 219 Wall Street Journal 142
Titan 231 Wal-Mart 127
Tsingtao 303 Woolmark 133
Tyco 51 WorkOut 127
Tyrolit 138 WSD 261
Tyvek 181, 182, 183 WTO 35
U Wuerth 48, 51
UBS 118 X
Uncle Ben's 84 Xerox 97,101, 124
UNICEF 145
Unilever 191, 290 Y
United Technologies 101 Yahoo 9, 144
UPS 50, 97,99, 100, 124, 145, 197, Young & Rubicam Advertising
198, 199, 210, 211 19
Usinor 261, 265
Z
Zeiss 59

ZF 87
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Acceleration 11, 157

Accountability 7, 67, 240, 262,
301

Acronym 96, 97, 211

Advertising 3, 5,19, 65, 68, 82,
89,97,101, 110, 112, 113, 114,
118,121, 136, 143, 148, 171,
213, 214, 234, 235, 238, 266,
283, 290, 302

Advertising campaign 100, 119,
122,139, 213, 249, 282, 285,
293, 315

Approvers 26

Authenticity 113, 139, 159, 162,
163,169, 175

B

B2B # B2C 20

B2B markets 20-34

Bamily brand strategy 83

Best talent 39

Blogging 148

Brand ambassador 107,109, 128

Brand analysis 160, 163-68, 164,
168

Brand appearance 113
Brand approach 15, 46, 157, 289

Brand architecture 73-91, 168,
178-81, 183, 184, 188, 192, 319,
320

Brand associations 70, 94, 133,
167,169, 170,182, 183, 192,
265, 279

Brand audit 160, 191-99

Brand awareness 73, 220, 221,
248, 249, 282, 285, 304

Brand building 160, 181-91
Brand building block 184
Brand building processes 160
Brand building tools 110-22
Brand champion 185, 320
Brand checklist 56

Brand communication 106-22,
208, 232, 246, 277, 280

Brand consolidation 159, 180
Brand contract fulfillment 196
Brand core 169, 170, 184
Brand coverage 166, 312
Brand creation 82, 91, 181
Brand definition 3

Brand depth 77, 91
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Brand distinction 73-105
Brand dominance 166

Brand elements 67, 73, 74, 92—
105, 107, 163, 168

Brand emotions 184

Brand equity 6, 51, 69, 70, 79, 81,
92,93,110, 123, 133, 136, 166,
168, 174,188,190, 191, 192,
193, 208, 223, 224, 226, 235,
245,279, 294

Brand equity charter 192

Brand essence 69, 92,102, 108,
173, 237, 287

Brand Evaluation 123-24
Brand extensions 84, 287

Brand functions 8, 43, 45, 46, 47,
285

Brand hierarchy 74, 78
Brand history 50

Brand identity 94

Brand image 53, 93, 111
Brand imagery 167, 184
Brand judgment 184
Brand juvenation 197
Brand knowledge 160, 166, 279
Brand leadership 159, 321
Brand leadership 163
Brand length 77, 91

Brand loyalty 1, 53,70, 73, 166,
226

Brand management 55
Brand measurement 124, 192
Brand metrics 123, 193, 197, 280

Brand mission 101, 164, 168, 174,
175, 217

Brand name X, 4, 36, 68, 84, 85,
89, 92,95, 96, 97, 98, 101, 102,
119, 168, 188, 212, 279, 281,
292,309, 312, 315

Brand performance 167,184

Brand personality 70, 92, 164,
176, 186, 196

Brand planning 160-63

Brand portfolio 9, 55, 68, 75, 76,
78,124,165,171,178, 180, 188,
189, 190, 191, 196, 211, 212,
229, 234, 264, 280

Brand portfolio management
188

Brand positioning 86
Brand potential 52

Brand power 50-59, 133, 165,
166

Brand preferences 53

Brand promise IX, 5, 44, 53, 71,
108, 147, 168,176,177, 185,
208, 211, 247, 279, 298

Brand pyramid 184, 190

Brand relationship 74, 111, 167,
180, 182, 183, 287

Brand relationship spectrum 75,
77

Brand relevance 8, 11, 34-50, 45,
48,164, 282, 285

Brand resonance 167, 184
Brand salience 167, 184
Brand Score Card 192
Brand Specialties 124-48
Brand steward 235

Brand story 92,103, 104, 105
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Brand strategy IX, 2, 8, 11, 19, 66,
68,70, 73,75, 88,90,110, 160,
161, 164, 357,197, 217, 224,
226, 232, 249, 288, 293, 320

Brand stretch 166, 199
Brand transfer 91, 220

Brand values 68, 105, 107, 109,
111, 126, 164, 167, 169, 175, 216

Brand width 77, 91

Brand-driven customer
acquisitions 196

Brand-driven customer loyalty
196

Brand-driven customer retention
196

Brand-driven organization 125

Branded house 74, 75, 188, 208,
209, 212

Branding Commodities 56

Branding decision 10, 15, 81,
189, 190, 213

Branding dimensions 11, 60-148
Branding in China 298, 302-14
Branding principles 162

Branding triangle 55, 67, 108,
109

Brandmark 315

Bullwhip effect 23

Business Intelligence 188, 193,
194

Buyers 26

Buying center 26, 27, 28, 30, 33,
42,47,48,121

Buying decision 2, 24, 25, 26, 27,
28, 30, 44, 49, 80, 93, 142

Buying process 47, 48
Buying situation 25, 26, 31, 49
Buying stages 28, 50

C

Capital items 21,132
Cause promotions 301
Cause-related marketing 301

CBBE model 166, 167, 183, 184,
279, 285

CBO 159

Celebrities 89,121, 147

Clarity 159, 160, 162, 242
Classic brand 87, 91

CMO 159, 197, 289
Co-branding 129, 133, 134, 268
Collaborators 55, 67, 107
Community volunteering 301

Competitive advantage IX, 6,7,
37,40, 67,69,79,125,172,173,
189, 210, 226, 251, 298

Complexity 22, 24, 34, 41, 47, 95,
285

Compliance audit 193
Component materials 133
Component parts 133

Consistency 159, 160, 162, 169,
242

Consistent impression 71, 72
Containerization 35

Continuity 44, 81,160, 161, 162,
242

Cooperative marketing 136
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Corporate brand 51, 55, 74, 77,
78,79, 80, 81,91, 178,181, 211,
226,227,229, 231, 232, 265, 281

Corporate brand strategy 17, 79,
82,170, 224, 226, 287

Corporate branding 79, 80, 81,
82,170,171, 289

Corporate citizenship 301
Corporate culture 92

Corporate identity 247
Corporate mission 105, 164, 174
Corporate philanthropy 301
Corporate social marketing 301

Corporate Social Responsibility
12, 144, 267, 298, 299-302, 301

Corporate socially responsible
business practices 301

Corporate values 82,99, 157, 247

Corporate vision 79, 105, 164,
174

CRM 41, 45

D
Deciders 26

Decision-making process 1, 5,
51,107, 320

Decommoditize 52
Deregulation 37

Derived demand 22, 23
Descriptive names 96

Design 298

Design and Branding 314-20
Diagnostic Metrics 188
Differentiation 44, 52, 125, 145

Direct mail 143, 213

Direct marketing 110, 111, 112,
113

Dual branding 208, 224, 227

E

E-business 112

Emotional appeal 59, 118, 144
Emotional benefit 143
Emotional brand attributes 58
Employee motivation 129
Endorsed brands 74

ERP 45,175

EVA 187,262

Evaluation of potential suppliers
29

Exchangeable market offering 34
Exhibitions 110, 114

External marketing
communications 55

F

Fabricated names 97

Family brand 74, 78, 79, 83, 84,
91

Farm products 133

Financially-driven approaches
123

G

Gatekeepers 27

General need description 29
Global brand manager 235
Global brand strategy 89, 235
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Global branding 23

Globalization 35, 36, 37, 40, 249,
297,299, 308

Guiding principle IX, 12, 158

H

Hard facts 30
Hedgehog concept 173

Holistic branding 5, 10, 11, 16, 43,
59, 71,174, 322

Holistic marketing 16

House of brands 74, 188, 208, 209
Human factors 29, 125

Hybrid forms 74, 75, 90

Hybrid structures 179
Hypercompetition 37, 40

I

Identity 93

Image benefit creation 44, 46,
285

InBrand 131, 132, 139
InBranding 129, 130, 136
Individual brand 74
Individual brand strategy 85

Individual brands 77, 80, 81, 82,
83, 85, 86,190, 191, 193, 226,
227,278

Industrial goods 132
Industrial Products 21
Inelastic demand 23
Influencers 26, 28

Influential dimensions on the
buying center 30

Information efficiency 8, 43, 46,
285

Ingredient branding 121, 129-40
Initiators 26, 27

Inspirational Vision Statement
186

Internal marketing
communication 56

International brand 88, 91
International brand strategy 88
Internationality 23

Internationalization 89, 91, 178,
304

ission statement 228

L

Liberalization of trade 35

Logo X, 2,4,5,17, 31, 66, 68, 89,
92, 98, 99, 100, 101, 102, 126,
132,134, 136, 199, 211, 217,
224, 226, 227, 228, 230, 282,
287, 288, 289, 290, 292, 298, 313

Lovemarks 59, 71, 298, 321-22,
321

M

M&A 35

Master brand 75, 79, 82, 188,
213, 234, 289

Materials and parts 21, 132
Metaphors 97
Middlemen 24

Model-Based Marketing
Planning 187

Modified re-buy 25



356 Subject Index

Multidomestic brand strategy 90

Multi-stage branding 130

N

Name awareness 70
National brand 87, 91
Natural products 133
New task 25, 26, 50

O

Obsessive Implementation 187
OEM 24, 42

Order-routine specification 29
Organizational buying 24-29

Organizational buying process
28,50

P

Patronymic brand 79
Perceived quality 70
Performance review 29
Personal selling 110, 111, 112
PLC 37,40

PR 110,113, 114, 119

Premium brand 86, 87, 91, 215,
222

Price premium 53

Price pressures 34, 43, 285
Problem recognition 28
Product brand 91
Product specification 29
Professional buyer 30

Proliferation of similar products
and services 34, 40, 285

Proposal solicitation and analysis
29

Pull strategy 131
Push strategy 131

R

Re-branding 8,19, 78,197, 199,
211, 231, 280, 288, 290, 291, 294

Research-based evaluation 123

Retail value management 267

Risk reduction 8, 33, 44, 46, 285

ROBI 195

ROI 6,116, 158, 188

ROS 195

S

Sales force 122,213

Sales promotion 110, 122
Sales representative 122
SCM 41, 45

Single-stage marketing 130

Slogan 82, 89, 92,101, 171, 213,
228, 283

Social Branding 144
Soft facts 30

Specialized press 119
Sponsoring 117
Sponsorships 117, 213
Stereotypical name 96
Storytelling 103
Straight re-buy 25, 26, 50
Strategic alliances 35

Strategic branding options 73, 74
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Subbrand 74, 212, 237, 265, 278

Supplier evaluation and selection
29

Supplier structure 47
Supplies and services 21
Synergy 235, 236, 270, 320
Synergy effects 81, 82,178, 234
Synergyeffects 247

T

Tagline 31, 92,101, 102, 135, 170,
199, 213, 237, 263, 287, 289

Think global, act local 247
Think local, act local 303
Three C’sof branding 162
Time pressure 25, 30, 39, 40
Trade show 116, 122

Trade shows 110, 114, 115
Transformational Strategy 186

Transnational brand strategy 89,
226

U

User 24, 26
USP 94

\"

Value added 8, 44, 46, 94, 285
Value creation 67

Value delivery 67

Value exploration 67

Value opportunities 67
Visibility 47, 162, 163

Visual identity 92,99, 198
Visual identity code 92
Volatile demand 23

W

Word-of-Mouth 146-48, 184



